THE   COUNTRY

to imagine that they do by the artful and never-
ceasing suggestions of the people whose interest
It is that the country should be liked. No
modern man, even if he loathed the country5
could resist the appeal of the innumerable adver-
tisements, published by railways, motor car manu-
facturers, thermos flask makers, sporting tailors,
house agents and all the rest whose livelihood
depends on his frequently visiting the country.
Now the art of advertising in the Latin countries
is still poorly developed. But it is improving
even there. The march of progress is irresistible.
Fiat and the State Railways have only to hire
American advertising managers to turn the
Italians into a race of week-enders and season-
ticket holders. Already there is a Citta Giardino
on the outskirts of Rome ; Ostia is being devel-
oped as a residential seaside suburb ; the recently
opened motor road has placed the Lakes at the
mercy of Milan. My grandchildren, I foresee,
will have to take their holidays in Central Asia.